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What we did to get our mill levy passed on November 8, 2016.

2014—The district had tried to pass a mill levy six times between 1988 and 2010. The
Board made a decision to try for a mill levy again in 2016. Our first step was to get a
web site up and running and to develop a logo. A Board Member’s wife designed a logo.
We hired a lady to design and set up the web site.

2015—We made a plan for our efforts and during every monthly meeting the Board did
something toward the mill levy effort. We designed a brochure about the district and our
projects. We obtained a list of voters and addresses from the County Clerk. We obtained
the assessed valuation of our district from the County Assessor. We met with the
Fremont County Commissioners to request their support for our efforts. They had been
supporting us with funds from the general fund ($15,000 for each of three years).

2016—We had the brochure updated to look more professional. We formed a Political
Action Committee (PAC) and asked key people to serve on the committee. The County
Elections Clerk was very helpful in setting up and completing required reports for the
PAC. The PAC wrote a letter to several hundred people requesting donations to pay for
advertising in the newspaper and on the radio. The PAC did not receive enough
donations to send a brochure to every voting household in the district which was the
original plan. The group appeared on a half-hour radio program to discuss the mill levy.
The message we tried to convey was that our programs do and would support healthy
soils, clean air, clean water and wise use of our natural resources.

In August we submitted our ballot proposal to the County Clerk. We contacted folks
at the County Fair, told them about our mill levy efforts and passed out brochures. In
September, the Riverton Ranger had a front-page article about our efforts. We asked
several people to write a letter to the editor and tried to have them spaced in September
and October. The paid advertising occurred in mid to late October and early November.
We planned public meetings in five areas of the community and presented a slide show of
the projects and activities of the district. We visited with citizens and passed out
brochures at local civic organization meetings, the Senior Citizens Center, local coffee
shops, recreation centers and businesses. Our Board members and volunteers visited with
folks individually and passed out brochures.

On November 8, 2016 the voters passed our mill levy proposal 4,341 FOR (52.63%)
and 3,906 AGAINST (47.36%). Of 17 precincts, 10 (mostly urban) passed the proposal.



